4Al

The role of public access in
Affordability

B. Shadrach
Asia Coordinator, Alliance for Affordable Internet

shaddy.shadrach@webfoundation.org



(A
Publchccess in Asia A4AI

Public library
program in the
Philippines

Ammmcmmmo#
oy m-ﬁpn )

m*m}

Y

)

Philippines Free Public Wifi

BEYONDACCESS

PHILIPPINES

trarefonTe carnes ko information
s %0 mobdése Commanises and
mavoTee s Agdal vy

Snce Novarber 2004, our 55
pariner Myasae torve teschod
llunuxhu‘h‘n ik Beough

Users assisted In
e-govemnment




Public Access in Asia A4Al
4903
@
o=
RHUs
LOCAL -
GOVERNMENT
UNITS
e o2
NATIONAL
sovener | 476 |
TV WHITE SPACE & FREE INTERNET
6 2 WIE ACEESS 1

SEAPORTS, p
AIRPORTS AND Juan, Konek!
TRAIN STATIONS

T

DISATAL POV ERMNENTT
2075

Public-private partnership




Public Access in Asia (A
A4Al

Union Information
and Service Centres
in Bangladesh
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«School
Admission

« Scholarships
« e-Leaming

« Examination
Resuits

Public Access in Asia A4AI

 Employment Services
* Vehicle Registration

* Driver's License

« Passport/Visa

« Birth
Certificate » Pensions
« Health Care » Insurance
» Health Care
» Death Certificate

« Agriculture

- Land Record

» Property Registration
» Marriage Certificates
* Taxes

- Utility Services

« Municipality Services
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Asia: the land of many challenges A4AI

* 44.58 Million KM Sq (30% of earth’s total)
* 4.436 Billion people (60% of world’s population)
* 1.192 Billion on Mobile Broadband (16% of world population)

» 271% of Asia subscribed to Mobile Broadband (1.2B people)
* 53% of Asia covered by Mobile Broadband but yet not
subscribed (2.3B people)

* 20% not covered by Mobile Broadband (2G + 3G)(1B people)

* The opportunity is 3.3B people (44% of the world)



Asia: Coverage isn’t the major concern

More than 2 billion pecple in Asia are covered by mobile brocadband

services but do not use them

Asia
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A4Al

80% of Asia
lives within
the Digital
Footprint of
3G network.

The issue is
more of
demand
than supply.



Just how widespread is mobile broadband? (A\

Mobile
Broadband
Penetration:
unique
subscribers
of mobile
broadband
as a % of the
population

Source: GSMA
Intelligence,
Q42015
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Smartphone adoption in the APAC region A‘ 4; AE :
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Affordability in the APAC region A‘ 4; AE :

Price of a 8%

500MB

plan / 7%
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Source: ITU,
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What is the state of affordability? A‘ 4; AE :

111 countries have met the UN affordability target of basic broadband
priced at 5% or less of average monthly income

YET




Exploring the true extent of the gender (A
digital divide (WRO, data2X) A4Al

WOMEN ARE ABOUT 50% LESS LIKELY <]
THAN MEN TO USE THE INTERNET IN
POOR URBAN COMMUNITIES

surveyed are Internet
TSR 59% of men.

Access to higher education
narrows the gender gap in
Internet access
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Internet for all by 20207
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IN SEPTEMBER 2015, WORLD LEADERS
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Lack of awareness and locally relevant content, affordability and lack A4AI
of digital literacy and skills among top barriers for non-internet users

Barrier Lack of Lack of digital  Affordability Lack of Security and Other

awarenessand  literacy and barrier network trust barrier

locally relevant skills coverage

content

China 30% % 0% 2% 15%
India 1% 23% 3% 4% 9%
Indonesia 0% | 48% | 2% 3% 12%
Philippines 27% 13% 8% 1% 22%
Thailand 23% 22% 1% 2% 3%
Vietnam 20% 24% 0% 1% 12%
Asia 24% 25% 3% 2% 12%

High perceived barrier Low perceived barrier

Source: GSMA Inteligence Consumer Survey 207%



Public Access in Asia A4AI

Common Service Centres in India (150,000 centres)
Public Access strategy in Bangladesh (270,000 centres)
E-Library Nenasalas in Sri Lanka

Public Wifi and Community eService Centres in the
Philippines

Lighthouses and public library network in Myanmar
Coco Cola Foundation and Public Access in Indonesia
Public Access, content and ePayment in China



Common Service Centres in India asai

e Digital, Financial and Adult Literacy

 Government to Citizen Services (Digital ID, Government schemes)
e Business to Citizen Services (Utility payments)

* Financial inclusion services (Banking, insurance)

e Educational services (Adult, primary, secondary and tertiary)

« Skill development services (in association with National Skill
Development Mission)

e Agricultural Services (Crop, soil and market information)
e Health services (Diagnostics and awareness creation)

* Digital India hub services

 Employment Services



What action must we take to make

universal access a reality? A4Al
Commit to a Prioritise & Design
new “1 for 2” expand public policies with a
affordability access gender focus
target initiatives
Closing the
1GB of mobile Critical to digital gender
data priced at 2% bringing gap will require
or less of average connectivity to policies to reduce
monthly income the most barriers for

marginalised women
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Thank youl!

B. Shadrach

Asia Coordinator
Alliance for Affordable Internet

adai.org @a4a_internet



